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Shaping a New Generation of Visual Media Experiences
through FutureTV Initiative

MDA and FutureTV partner network jointly call for proposals
to boost innovation and development of visual media sector in Singapore

Singapore, 16 June 2009 — Imagine this: A day when you could pre-programme a slate of
television programmes beyond the traditional television sets and watch them on virtual space
together with your friends from different parts of the world. Or watching an entire movie
seamlessly, beginning with the cinema, continuing on your handphone while on the train and

then finishing it on your TV set when you reach home.

These are some examples of the innovative services that could come true under the FutureTV
initiative. In response to changing consumers’ lifestyles and media consumption, several leading
industry companies, with the support of the Media Development Authority of Singapore (MDA),
have come together to form a FutureTV partner network to leverage on the capabilities of one

another, to shape a new generation of media experiences.

Leading the FutureTV network are local flagship companies such as MediaCorp, StarHub, PGK
Media, ServTouch-ETI, Glocal Media Networks, SingTel, EON Reality, and Ufinity. Rounding off

the founding members are MNCs like Motorola and Microsoft.

Together with MDA, the partner network is jointly calling for proposals from Singapore media
companies and start-ups to submit ideas, technologies and approaches. Through the Call, the
partner network hopes to seed ideas and collaborations on innovative services that incorporate

greater interactivity and personalisation in the consumption of visual media.
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The launch of the FutureTV initiative comes amid the unveiling of the Singapore Media Fusion
Plan (SMFP) at this year's BroadcastAsia. “The FutureTV initiative is one of the key efforts
under the SMFP aimed at galvanizing the industry to secure a foothold in niche sub-sectors of
the emerging new media arena. It will be one of the supporting pillars to attain Singapore’s
vision of being a Trusted Global Capital for New Asia Media,” said Dr Christopher Chia, Chief
Executive Officer of MDA.

For a start, the partner network will offer greater interactivity and personalization in the
experience of the consumption of visual media. They aim to go beyond the traditional TV screen
in the living room to enable the seamless consumption of rich visual media on multiple screens
over the internet, mobile devices and large format out-of-home displays. Eventually, the partner
network intends to make Singapore a visual media hub by building the capability to aggregate
content from around the region, and re-distribute this content globally. New ways of monetizing
content, for example through inserting of digital advertising will be explored.

FutureTV Partner Network and MDA

Anchored by two co-chairmen, Mediacorp and StarHub, the partner network will collectively
offer access to global markets, to advertisers and partners for promotion needs, payment and
infrastructural support. In terms of access to customer base, MediaCorp and StarHub combined
reaches almost every Singaporean consumer. The partner network aims to cluster up to 100
companies, ranging from start-ups, small and medium enterprises and flagship companies and
is encouraging the industry to be part of this network. Refer to Annex A for the companies

under the partner network.

Mr Shaun Seow, MediaCorp’s Deputy CEO, said: “I am personally very excited about the
possibilities that the Future TV partner network brings. It holds out the promise of a new
television viewing experience that’'s more engaging and interactive, delivered either online or via
the Next Generation Broadband Network that's being built. As co-chair of the partner network,
MediaCorp hopes to partner local companies in developing applications such as advanced
video search, contextual advertising and user interface personalization. We have a range of
media assets and original content for deploying such technologies. Through our media, we also
hope to raise awareness of some of these Future TV initiatives, and assist industry players to
break into regional markets via another association, called SMART Alliance, formed between

MediaCorp and other major Asean broadcasters.”
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Mr Tan Tong Hai, Chief Operating Officer of StarHub and Co-Chairman of the FutureTV Partner
Network, said, “I would encourage companies with the relevant expertise to step forward to join
us in this collaboration to position Singapore as the international hub for aggregating and
distributing innovative new media TV content and services worldwide. StarHub will contribute its
experience and knowledge in the TV, Mobile and Online platforms and serve as a test-bed for
partner companies to try out 3D programmes, preference-detecting technology and the

personalisation of TV across multiple platforms anytime, anywhere.”

“In this global market, there is compelling need for industry to collaborate and leverage on one
another’s capabilities. We are heartened that the major players of TV sector have come
together to provide combined offerings to help support start-up innovation,” said Michael Yap,

Deputy CEO and Executive Director of Interactive Digital Media Program Office hosted by MDA.

“Through this partner network, MDA is better able to marshal its resources to support the
collective aspiration of the industry. Singapore consumers can also look forward to more
innovative services and enjoy a whole new world of the latest interactive visual media offerings

to empower digital work-styles and lifestyles,” added Mr Yap.

The partner network will use Singapore as a hub in its test-bedding of applications which would
be rolled out beyond Singapore shores. In addition, the partner network will foster grassroots
innovation among start-ups and media companies in Singapore. This will be done through

various calls for proposals to seek participation from the industry.

One such company under the partner network PGK Media is offering its immersive out-of-home
media network and its digital TV broadcasting network for other members as open platforms for

experimentation and test bedding.

Even as the partner network is calling for participation from industry in the FutureTV initiative,

PGK and Glocal Media Network have already come together to kick-off innovation.
“PGK has signed a number of MOUs and partnerships with local and international operators and

providers. The highlight is the MOU with Glocal to launch the first digital terrestrial Pay-TV
ethnic channel in Singapore,” said Giulio Dorrucci, Chairman and CEO of PGK Media Pte Ltd.
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Said Mr Tom Navasero, Managing Director and Founder of Glocal Media Networks Pte Ltd: “We
are dedicated to making Singapore the NEW MEDIA DIGITAL HUB of ASIA. We are building a
new media platform to enable the music artists, content producers and media stakeholders to

publish, manage, secure, distribute and monetize their media.

“We have recently signed a Joint Venture agreement with Out There Media to establish Out
There Media Asia-Pacific. With this arrangement, we add another 120 million users in the

European Union, and target to have up to 200 million users in Asia-Pacific."

Calls for Proposals

The joint call for proposals by the FutureTV partner network and MDA seeks ideas for creating,
aggregating, managing, distributing and monetizing visual media to anticipate and shape future
patterns in the consumption of visual media. The FutureTV partner network expects that this will
result in technologies, applications and services that would leverage the core offerings of

network’s anchor companies.

MDA will support the partner network by providing support in the form of industry contacts and
collaboration including match-making with government agencies and demand drivers. It offers
foundation built through R&D support, help in matchmaking companies and bringing in demand

drivers as well as co-funding of proposals.

Under the Call, the FutureTV Partner Network hopes to solicit exciting ideas to enhance
consumers’ experience of visual media, innovate with tools and devices to allow content to be
delivered to a variety of access devices, and create a variety of value added services such as
media (rather than text-based) search, advertising engines, interactive video, customizable
interfaces, and next generation advertising engines. In particular, the Call also offers Singapore
start-ups a jumpstart by collaborating with established players to access bigger markets globally,
leveraging on the network of user base, marketing channels, promotion tie-ups and sharing of

market intelligence offered by the FutureTV Partner Network.
The proposals submitted will be evaluated by a joint MDA and FutureTV Partner Network

Evaluation Panel based on criteria such as innovativeness and market potential. More details of

the Call can be found at www.idm.sg
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For media enquiries, please contact:

Ms Serene Tan

Manager, Communications
Media Development Authority
Tel: +65 97263155

Email: Serene_Tan@mda.gov.sg

Media Development Authority of Singapore (MDA)

Formed in 2003, the Media Development Authority of Singapore (MDA) plays a vital role in transforming
Singapore into a Trusted Global Capital for New Asia Media. MDA spearheads initiatives that promote
industry growth in film, television, radio, publishing, music, games, animation—-and Interactive Digital
Media. At the same time, in ensuring clear and consistent regulatory policies and guidelines, MDA helps
to foster a pro-business environment for industry players and increase media choices for consumers. For
more information, visit www.mda.gov.sg and www.smf.sg.
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Appendix A: FutureTV Partner Network

MediaCorp

MediaCorp is seen in 22 territories via Channel NewsAsia International. In
Singapore, its multi-media platforms comprising 10 TV channels (including
HD5 and DVB-T channel, TVMobile), 18 radio stations (13FM and 5 DAB-
only), the TODAY newspaper and 12 magazines reach out to all adults in
Singapore every week. The top 10 radio stations in Singapore are from
MediaCorp and TODAY is the second most read newspaper. MediaCorp
also provides DVB-T and DAB broadcast services and it has one of the
largest sales force in Singapore.

Media Contact: Clarence Pong (Head, Corp Comms),
ClarencePong@mediacorp.com.sg

StarHub

StarHub is Singapore® fully-integrated info-communication company,
offering a full range of information, communications and entertainment
services for both consumer and corporate markets. StarHub operates
Singapore® fastest two-way HSPA+ mobile network that delivers up to
21Mbps for downlink to complement its nation-wide GSM network, and an
island-wide HFC network that delivers multi-channel cable TV services
(including High Definition Television and on-demand services) as well as
ultra-high speed residential broadband services. StarHub also operates an
extensive fixed business network that provides a wide range of data, voice
and wholesale services.

Media Contact: Caitlin FUA Lee May (Snr Manager),
caitlin@starhub.com, 68255177

PGK Media

PGK is committed to provide access to its network of advanced out-of-
home digital billboards and displays installed in taxis and other strategic
locations in Singapore, which supports advanced interactivity functions and
dynamic posting of user generated content. PGK also has a digital
broadcast centre and a digital virtual studio which will soon be launching
the first digital terrestrial Pay-TV ethnic channel in Singapore.

Media Contact: Giulio Dorrucci, (Chairman & CEO),
giulio@pgkmedia.com, 9363 2922

EON Reality

EON Reality addresses the interactive 3D market in about 16 countries. In
Singapore, it is involved in the next generation R& D aimed at developing
interactive multi user, multimodal platform. EON Reality is committed to
provided its partners produce stellar interactive 3D contents on scalable
display formats. Further the test bed at Fusion 11, will be supported to
integrate and bring the convergence of traditional and new media players in
a common platform.

Media Contact: Sridhar Sunkad (Managing Director),
sridhar@eonreality.com, 9787 4358
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ServTouch-ETI

SevTouch-ETI has a network of Full High Definition Digital Signage in over
150 Kodak outlets in Singapore and Malaysia. Through its collaboration
with a technology provider, ServTouch-ETi has access to over 50,000
media set-up boxes (and growing) worldwide, forming a P2P video
streaming platform which caters for easy broadcast from any DV cam or
webcam. An active on-line forum has already developed a rich ground for
new ideas. A network of trained local videographers will help to grow LIVE
user generated content under its Co-Space TV portal.

Media Contact: Kelvin Tan (VP, New Media ETI Division),
kelvintan@servtouch.com, 6213 7555

Glocal Media
Networks

Glocal Media Networks is a global pay-television operator providing niche
channels to the cable, satellite, IPTV, online and mobile operators
worldwide. Currently, the company operates 15 full linear television
networks in 5 countries. The company is fully vertically integrated with full
production capabilities as well as play-out services through its Singapore
based Digital Hub facility.

Media Contact: Nara Chia (COOQO), nara@glocal.tv, 9760 5498

SingTel — BIC

SingTel is Asia’s leading communications company and satellite operator
outside of Japan. Together with its wholly owned ubsidiary Optus, SingTel
is an award-winning provider of fixed and mobile satellite services with its
fleet of six satellites and access to another 30 satellites worldwide.

SingTel works closely with the MDA and its partners to develop innovative
broadcast media solutions, groom talents in the industry and enhance
Singapore’s capabilities as a global media hub. SingTel's Broadcast
Innovation Centre, the first of its kind in Asia Pacific, serves as a powerful
communications gateway that connects companies operating in
Singapore’s Mediapolis@one-north media park to major media centres in
more than 40 countries worldwide via satellite and terrestrial fibre networks.
This enables local content providers to reach a global audience and also
attract the best of breed broadcast & media solutions to commercialize and
launch from Singapore. The centre lowers the cost of product development
by providing technology entrepreneurs with the resources they need to
bring their solutions to market. It is equipped with a proof of concept
laboratory to allow developers to evaluate and test their solutions.

Media Contact: Rachel Yeong (Marketing Manager),
yrachel@singtel.com, 68384414
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Headquartered in Singapore, Ufinity is an Asian Technology and Service

Ufinity Provider with proven track records in delivering convergence infrastructures
and applications across the Telecommunications, Media, Finance and
Public sectors.
Representative projects include RazorTV (http://razor.tv), HublD and
pfingo. RazorTV is a Web 2.0 live video streaming and video on demand
site that integrates seamlessly with other social networks and mobile
applications. HubID provides user provisioning and single sign-on while
pfingo is an online mobile service delivery platform.
Interactive experience is a key distinguishing feature for FutureTV. It is thus
imperative that FutureTV should support a collective interactive applications
and widgets, tied seamlessly together through a common directory, profile
management, service provisioning, billing and charging framework. Ufinity's
Convergence Service Delivery Platform (CSDP) provides the common
backend infrastructure to support deployment and operations of third party
applications or widgets.
Media Contact: John Ng, VP Marketing, john.ng@ufinity.com, +65
9633 9878.
Motorola is a global communications leader focused on accelerating the

Motorola . ) . : : )
delivery of personal media experiences by offering service providers
around the world solutions to evolve their networks to meet the exploding
demand for bandwidth and innovative services. Motorola provides a
comprehensive end-to-end solution for Media Mobility, consisting of
market-leading products, tools, and support that address the full value
chain of an entertainment service provider.
Media Contact: Lynn Chan, Lynn.Chan@motorola.com
DID: 6468 2286
Mobile: 9737 5006

Microsoft: Microsoft BizSpark is a program which helps early stage companies in their
development and market growth. Through BizSpark, Microsoft provides
qualified startups, entrepreneurs, and independent software vendors
technology enablement, training and consultation, access to free software,
and marketing promotion to help them enter global markets.
Media Contact: Verdayne Nunis (vnunis@microsoft.com)

A2 A2 provides access to a network of management talents who are capable

of providing strategic advice and clarification of business models. They
offer the expertise of taking on senior roles in advising companies or
projects.

Media Contact: Andrew Carmody (Partner), andrew.carmody@A2.sg
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Stream Global is "Venture Catalyst" and there is mission is to grow a
STREAM Global STREAM of highly promising start-ups based in ASEAN but with GLOBAL
reach focusing on Interactive Digital Media and Emerging ICT sector.
Stream Global is made up of a group of experienced individuals who
believes in partnering with passionate & capable entrepreneurs to help
them deliver exceptional medium-term ROI to shareholders.

Media Contact: Chak Kong Soon (Managing Partner),
kschak@stream.com.sg, 6836 4655

SMU - IIE PGK Media and Athena innobator lead by Singapore Management
University will establish a collaborative platform to build business
innovations related to Future TV using a DVB-T channel . This platform
will be open to any one interested in developing Future TV related
innovations even though Athena Innobator is an i.Jam incubator that has
been created across La Salle College of the Arts, Nanyang Academy of
Fine Arts, Nanyang Polytechnic and Singapore Management University.

Media Contact: Ca-Mie DE SOUZA, camiedesouza@smu.edu.sg
DID: 6828 0451 /9109 1904
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